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to achieve the aims of the European Week of Sport, it is essential that all 
stakeholders committed to supporting the Week are able to communicate  
coherent and consistent messages (to speak with one voice).  
the #BeActive campaign has developed a set of key messages that can 
be used by all partners and other stakeholders to address specific  
audiences. 

There are five sets of messages: one set of general messages that  
support the Week as a whole, and four that relate to each of the four Focus 
Day themes and take into account the audiences to be targeted in these  
settings. 
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EuropEan WEEk of Sport

A #BEACtivE society is a healthy, happy and inclusive one

#BEaCtIvE MESSagES - EuropEan WEEk of Sport

general messages    

ContExt
Participation in sport and physical activity is stagnating, and in some EU Member States, even declining. And it is not 
just people’s health and well-being that suffers, it is our society and economy as a whole. Increased spending on 
healthcare, a loss of productivity in the workplace and reduced employability are just a few of the negative knock-on effects.

Sport has universal appeal and is good for both physical and mental well-being.

Sport is accessible to all people, no matter their background, culture, age, gender or
physical ability.

Sport is emotionally uplifting and can contribute significantly to a sense of together-
ness, helping to strengthen communities. 

Sporting activities can play a powerful role in promoting social cohesion by integrating 
minority and marginalised groups.

Sport can help create jobs and growth and contribute positively to Europe’s economy.

Individuals, communities and decision makers can all contribute to putting greater
value on sport and physical activity and building an active society.
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MESSagES

for practical tips on how to put these messages into action, visit: ec.europa.eu/sport/week
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FOCUs DaY     

#BEACtivE kids can be smarter, healthier and more confident

#BEaCtIvE MESSagES - EducatIon

Using educational environments to improve habits around sport and physical activity can help to build more active 
generations and is a valuable investment in the future of our society and economy. Parents and teachers have an 
important role to play in helping children and young people to get moving more both inside and outside the classroom. 

Giving more value to sport and physical activity in all kinds of educational settings helps lay 
the foundations for healthy life habits that can last into adulthood. 

physical activity does not need to be limited to sport classes but can be integrated into 
different subject disciplines, as well as between classes.

Supporting pE teachers, and those of all subjects, to develop the skills to deliver more 
active classes can bring multiple benefits.  

Educational environments could benefit from reaching out to sport organisations at local 
level to help fill gaps in expertise and equipment.

physical education (pE) classes should be designed to be fun and appealing to both girls 
and boys and to take into account different abilities, cultures and backgrounds.

Helping children understand the positive impact of participating in sport or physical 
activity each day, no matter how little, can help them develop important skills.

111 Educators (nurseries, schools,  
universities) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

111 parents
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MESSagEStargEt auDIEnCES

for practical tips on how to put these messages into action, visit: ec.europa.eu/sport/week

EuropEan WEEk of Sport
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#BEACtivE employees can be more creative, productive and successful

#BEaCtIvE MESSagES - WorkplacE

FOCUs DaY     

the vast majority of jobs in the EU do not demand high levels of physical energy. the workplace is an ideal 
setting in which to reach a large portion of the population and encourage and support them with ideas and opportunities 
to challenge sedentary lifestyles. Employers and business associations can play an important role in empowering 
employees to be active in the workplace, by improving access and providing incentives and opportunities through 
well-being programmes, and other simple initiatives.

Introducing opportunities for physical activity in, to and from the workplace brings multiple 
benefits to employers and employees.

active employees means fewer sick days and lower costs.

Increasing access and opportunities for employees to engage in sport and
physical activity can be simple and cost-effective.

The working day offers many different opportunities to incorporate sport and physical 
activity into your daily life outside of traditional sport settings.

111 Employers 

111 trade unions 

111 Business associations 
 
 
 
 

111 Employees
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for practical tips on how to put these messages into action, visit: ec.europa.eu/sport/week
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#BEACtivE outdoor spaces help to create healthier communities

#BEaCtIvE MESSagES - outdoorS

FOCUs DaY     

Our living environment plays an important role in shaping our physical activity patterns – and urban and rural outdoor 
spaces can offer multiple, diverse opportunities for participation in sport and physical activity. Efforts made by local 
authorities and urban planners to improve access to, and quality of, outdoor spaces could help encourage more 
people to take advantage of what is in or near their neighbourhood to be more physically active.

Safe outdoor spaces that enable physical activity can help to create stronger, more stable 
and more peaceful communities.

access to spaces and opportunities for participation in sport and physical activity should 
be an important consideration in urban and rural planning.

cities designed for an active population attract more businesses and a better work- 
force, and help to boost the economy.

Outdoor public spaces in urban and rural areas offer plenty of free, easy and diverse 
opportunities for integrating sport and physical activity into daily life.

Take a fresh look at the natural environment and explore the multiple opportunities 
it offers to be active.

111 public authorities 

111 Eu/national city networks 

111 City planners and urban developers 
 
 
 
 
 
 

111 Individuals/families
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for practical tips on how to put these messages into action, visit: ec.europa.eu/sport/week

06

EuropEan WEEk of Sport



Sport clubs and fitness centres are invaluable partners in a #BEACTIVE society

#BEaCtIvE MESSagES - Sport clubS & fItnESS cEntrES

FOCUs DaY     

Sport clubs and fitness centres play an important role in providing opportunities to get moving by offering safe, fun 
and engaging spaces to be active in. they also support social inclusion and cohesive communities by enabling people 
to get together and have fun, whatever their age, gender or socio-economic background. Collaboration with schools, 
workplaces and local authorities can enable sport clubs and fitness centres to reach a far wider and more diverse 
audience, as well as to help fill gaps in infrastructure and expertise in these particular settings.

Sport clubs and fitness centres have an important role to play in supporting social inclusion 
and building stronger, safer and more cohesive communities.

Investment in local sport facilities can enable a wider community to have access to, and 
participate more easily in, sport and physical activity.

Sport clubs can offer more than just sport by providing an opportunity for young 
people to acquire valuable skills and competencies through volunteering and informal 
learning.

Sport clubs and fitness centres can enhance their visibility by reaching out to schools 
and workplaces with opportunities to participate in sport and physical activity outside 
traditional settings.

111 public authorities 
 
 
 
 
 

111 Sport clubs and fitness centres
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for practical tips on how to put these messages into action, visit: ec.europa.eu/sport/week
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